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ALL YOU NEED IS 4 HOURS TO 

GETREEL! 
 

Creating an entry for the 

GetReel Design a Drug Ad Competition 

in a one day workshop 
 

Step 1 ð Be clear about what the competition is all about (30 minutes) 

Visit the GetReel website so that you are clear about what is required. See 

the student and teacher sections, as well as reading the terms and 

conditions and printing the entry form. Also, check out those great Sony 

prizes that you could win!    www.youthoffthestreets.com.au/getreel 

 

Step 2 ð Make sure youõve got your facts straight (1 hour) 

Gather some information about a specific drug or a group of drugs that 

young people who are your age are likely to come into contact with. If youõre 

not sure which drug to choose, weõd recommend focusing on alcohol, tobacco 

(cigarettes) or cannabis (marijuana). Research shows these are the drugs 

that people in your age group are most likely to encounter. 

 

So that you can be specific and accurate in the facts contained in your ad, 

make sure you check out reputable websites for information. Both the Links 

page on the Youth Off The Streets website and the GetReel webpage are 

good starting points. Thereõs also information in the GetReel Teaching Unit. 

http://www.youthoffthestreets.com.au/teachingunits/index.html 

 

Remember that your ad should help young people aged 10 to 16 to make 

informed decisions, so what are realistic consequences or issues related to 

misuse or abuse of this drug? Brainstorm some ideas based on your research. 
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Step 3 ð Come up with the concept for your ad (1 hour) 

Now itõs time to get creative! You need to think about what you want to say 

and how you want to say it so that it will make an effective 30-second TV 

advertisement. Jot down as many ideas as possible, then focus these ideas 

to develop the concept for your ad. Think about your audience and the best 

way to get your message across. You might find it helpful to refer to lessons 

7 and 8 in the GetReel Teaching Unit, which contain information about 

designing a TV ad. 

 

Now you need to communicate your concept to us. You can do this in many 

forms ð for example, as a storyboard (either draw pictures or take 

photographs), a PowerPoint presentation, a script, or a video or DVD. Use 

your imagination to create your entry in a format that will catch the eye of 

your audience. Just choose a form that you can realistically develop and 

complete in one hour. 

  

Step 4 ð Prepare your GetReel competition entry (1 hour) 

Create your entry. Have fun! 

 

Steps 5 ð One last check, then send your entry to us (30 minutes) 

Look over your entry and visit the GetReel website again to check your ad 

meets the terms and conditions of the competition. 

 

Consider how well your ad 

(1) Considers a specific drug and realistic consequences of its 

misuse/abuse 

(2) Presents accurate information about drugs 

(3) Helps young people to make informed decisions 

(4) Tells a story 

(5) Communicates your message in a way that suits a 30 second TV 

format. 

Congratulations, youõre done! Complete an entry form (very important!) and 

send your entry to: GetReel Design a Drug Ad Competition 

c/- Youth Off The Streets 

PO Box 6025 

Alexandria NSW 2015 

 

Thanks for participating in GetReel 2008 - we look 

forward to receiving your entry! 
For queries contact: Kate Finch, Development Coordinator, Youth Off The Streets Ph. (02) 

8332 5004 FAX: (02) 8332 5050 email: katef@youthoffthestreets.com.au 


